
MBDOCS_4248536.1 

“Shrink Wrap Assessment”  
Contest Rules & Regulations 

 
1. The “Shrink Wrap” Contest is open to companies in Quebec and Ontario 

Canada who submit their name to have an assessment done on their shrink 
wrap equipment (the “Entry”) during the term of this Contest. One entry per 
company. 

2. Contest runs March 1, 2009 9:00 a.m. ET to April 30th, 2009 5:00 p.m. ET.  
There will be one (1) prize draw for a XBOX 360 game console (approximate 
retail value $300.00). 

3. No purchase necessary. To enter the contest without submitting an Entry, 
please send a 200 word essay to Unisource on your ideas for protecting the 
environment. Mail the letter to “Shrink Wrap Assessment” Contest at 50 East 
Wilmot Street, Richmond Hill, Ontario, L4B 3Z3. The entry must be received 
prior to April 30th, 2009, 5:00 p.m. ET to be eligible for the draw. 

4. Selected entrant must correctly answer a mathematical skill testing question 
before being declared a winner. 

5. The draw will take place on May 1st, 2009 at noon at Unisource Canada, 
Inc.’s National Head office, 50 East Wilmot Street, Richmond Hill, Ontario, 
L4B 3Z3. Unisource shall select the potential winner from all eligible Entries 
by random draw. Odds of winning depend on number of eligible Entries 
received. Names of winner will be posted online at www.unisource.ca, at 50 
East Wilmot Street, Richmond Hill, Ontario, L4B 3Z3 or will be available by 
calling 905-771-4132. 

6. All entrants must be 18 + years of age and a resident of Ontario or Quebec.  
Employees, agents and representatives of Unisource and its affiliated 
companies and all persons with whom any of the former are domiciled are not 
eligible.  

7. Selected entrant will be contacted by Unisource following the draw. If 
Unisource is unable to contact the selected entrant within 30 days of the draw 
then he/she will not be eligible and an alternate entrant will be randomly 
selected.  

8. In order to be declared a winner, in addition to answering the skill testing 
question, the selected entrant must sign and return a standard declaration 
and release form confirming compliance with the rules, acceptance of the 
prize as awarded, authorizing the use of his/her name in any publicity 
associated with the contest and releasing Unisource and its affiliates from all 
liability. Prize will be delivered to confirmed winner within 6-8 weeks of being 
declared a winner. 

9. Prize must be accepted as awarded and cannot be transferred to cash. 
10. Unisource assumes no responsibility for lost, mutilated, late or incomplete 

Entries, or for any mistaken addresses on mail received, typographical errors, 
technical, computer or telephone malfunction, loss or theft of computer or 
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telephone data, damage to software or computer equipment or any other 
mistake. 

11. By entering this contest entrants consent to Unisource using any personal 
information submitted with the Entry for the purposes of administering the 
contest and providing the entrant with information on future promotions. All 
such personal information will be protected in accordance with Unisource’s 
Privacy Policy found at www.unisource.ca/site/terms.  

12. Unisource reserves the right to withdraw, terminate, amend or suspend this 
contest at any time without notice and, if required, subject in the case of 
Quebec, to the consent of the Regie des alcools, des courses et des jeux. 
Unisource, its affiliated companies, their advertising and promotional 
agencies, their suppliers of material or services related to this Contest as well 
as their employees, agents and representatives cannot be held liable to 
award more prizes or to award the prize otherwise than in compliance with 
these rules. 

13. Participation in this contest includes acceptance of the rules, which will be 
applied by Unisource. All its decisions are final. If Unisource, in its sole 
discretion, determines that an entrant is not in compliance with these contest 
rules, Unisource reserves the right to disqualify the entrant from the contest.  

14. By entering this contest or trying to do so, all entrants release Unisource, its 
affiliated companies, their advertising and promotional agencies, their 
employees, agents and representatives from any damages which could arise 
from their participation or attempt to participate in the contest. 

15. This contest is governed by the laws of Ontario and the federal laws of 
Canada, as applicable. For residents of Quebec, any litigation respecting the 
conduct or organization of a publicity contest may be submitted to the Regie 
des alcools, des courses et des jeux for a ruling. Any litigation respecting the 
awarding of a prize may be submitted to the Regie only for the purposes of 
helping the parties reach a settlement.  


